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Part 1: Factors of Production
	The Covid 19 Pandemic has had a huge impact on the five factors of production that businesses rely on. Like any other pandemic, it's spread throughout the world and affects different countries and population groups in varied ways. 
	Labor: The pandemic is causing people to stay home from work, which means that companies cannot operate at full capacity during these times because they lack a workforce. It has led to decreased revenue for some businesses and inability to meet the demand from customers because they're not able to produce goods or services as quickly or efficiently as usual due to a shortage of labor resources (Walmsley et al., 2020).
	Productivity: The Covid 19 Pandemic has impacted the productivity of both employees and managers due to constant worry about getting sick or having family members get sick. Our company was not able to process all of the beef we had contracted and was experiencing a shortage.
	Land: The natural resources were also affected by the pandemic. Our company had to change the way we operated and what services we offered (Ozili, 2020). We cut back on our natural resources, such as water and electricity, to save money for things like employees' salaries or purchasing masks. 
	Capital: The Covid 19 pandemic has also impacted how much capital a company can use because of increased expenses related to purchasing masks. Many companies have had to allocate funds for research on new treatments or ways to stop the spread of Covid 19. These investments will take a while before they produce any return on their investment (Bhatti et al., 2021).
	Entrepreneurs have different responses when facing an economic downturn caused by the Covid 19 pandemic depending on the types of businesses they run: service firms or manufacturing firms. A common response from entrepreneurs running service firms has been laying off employees rather than cutting wages or hours.
	Knowledge as a factor was equally affected by the pandemic. Knowledge was required for businesses to know what they were dealing with and how to deal with it.  Knowledge is also needed in order to produce anything beneficial from that business that would provide a valuable good or service  (Walmsley et al., 2020). Many people who were affected cannot have time to introduce new ideas. 
Part 2: Conducting Business Ethically and Responsibly
	Many people believe that pandemic conditions are a good excuse for companies to break the law and do whatever it takes to make money. Businesses may feel justified in violating consumer rights and ethics if they can argue that their products will help save lives. The first scenario is when they are only able to provide goods and services that aren't of high quality because there's not enough time or manpower left for properly testing their end products. 
	Another possibility would be when it comes down to letting their employees go or risking contracting Covid 19 from them because they refuse to work with them during this pandemic. In Canada, businesses violated consumer responsibility, ethics, and rights when they decide to shut down their operations for a few days (Ozili, 2020). This is because the company could be considered negligent as it might risk having an impact on other people in Canada who rely on this particular business for work or goods. Companies are required to sell products that work as advertised, and poor quality is a violation of this. A company might not violate consumer rights if they have evidence that poor-quality goods may make people sick or cause death due to pandemic conditions.
	Another case of this violation may occur if the country with covid 19 has completely shut down their borders and does not allow any people or goods from other countries into its border. Then under those circumstances, a business would need an international law that was agreed on by all nations involved. If importing goods is illegal for some reason, importing them during the pandemic should be considered an even more severe violation of consumer rights and ethics than importing good normally would be (Walmsley et al., 2020).
Part 3: Price Increase
	Meat: Items that increased prices during covid 19 include meat in Canada. Prices went up because the supply of cattle was severely cut off due to some agricultural catastrophes. While it is easy for grocery stores and consumers alike to boycott these products, many people are unwilling or unable to pass on beef, cheese, milk, or eggs due to their dietary needs (Zeng et al., 2021). Consumer demand has risen sharply over recent years with an increasing population and greater per capita income worldwide which means more need food items such as fruit, vegetables and meats at a cheaper price point than ever before. 
	Soap and sanitizers: Prices of detergents increased since were used to wash hands and clean offices. Demand of soap went up in Canada after people were concerned about catching covid 19 and were advised to clean their homes, and workplaces thoroughly by governments. 
	Clothes: Some retailers have hiked up the price of their clothes in anticipation for a slowdown during covid 19 (Ozili, 2020). This is due to potential lack of demand for apparel as people spend less time going out and shopping due to congestion on public transportation. The increase in prices is due to the increasing demand for gas and food that is happening now and other factors such as climate change or shortage of resources. These increases may also be attributed to currency conversion rates. 
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